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Introduction

As part of a goal to define the role and value of chief financial officers (CFOs) in enterprises in China 
and identify the challenges they face, ACCA recently held a series of discussions in 2012 with well-
recognised and accomplished financial professionals, chief executive officers (CEOs) and company 
directors. The aim of the exercise was to get an appreciation of the China-specific story, and go 
beyond the views of CFOs themselves and get the perspective of other stakeholders, the very people 
that rely on CFOs to drive business value. The discussions on the role of the CFO were held in Beijing 
on 18 September, Shanghai on 21 September and Shenzhen on 16 October. 

The discussions in China were partly shaped by a prior exercise 
in Singapore, undertaken by ACCA in partnership with the 
Singapore CFO Institute that resulted in the report: The value of 
the modern CFO – board directors’ perspective. The discussion 
in Singapore focused on the expectations that company 
directors had of CFOs. The discussions in China similarly 
sought to understand these issues from within this very dynamic 
and changing country. CFOs in China have all the duties and 
responsibilities of their counterparts elsewhere, but also have to 
contend with a regime that is very much in development and a 
culture that demands excellence but which is also subservient. 

“Just a decade ago, only few people in China 
knew what a CFO was. Today there is a widespread 
awareness of CFOs and the important role they 
play in an organisation.”

Gao Yunfeng, President, Han’s Group

What’s more, many CFOs in China have attained high levels of 
skill and have the ability to learn quickly. The ‘typical’ Chinese 
enterprise is no longer – there are still state-owned enterprises, 
but many of these have transitioned into powerful multinationals. 
There are private Chinese companies, but they have to contend 
with high levels of growth. Foreign multinationals that have their 
own systems also have to contend with the unique nature of the 
Chinese market and regulatory challenges. The discussions were 
undertaken in the context of this volatile environment. 
	
Panellists sought to address a number of themes including the 
expectations that various stakeholders have of the CFO, the most 
valued qualities and skills in CFOs today, the difference between 
local and expatriate CFOs and, interestingly, whether CFOs are 
naturally aligned towards roles of even greater responsibility in 
their enterprises.

The results and conclusions are incorporated in this report, which 
aims to build on the knowledge that we hope will help finance 
professionals in China and elsewhere continue to grow and reach 
ever-higher levels of success.  
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Executive summary

CFOs play a key role in the development of companies and economies. Stakeholders who 
participated in a series of discussions in Beijing, Shanghai and Shenzhen through September 
and October continued to highlight the CFO role as overseers of financial health, champions of 
sustainability and drivers of accountability.  

The value of CFOs to enterprises in China is not only growing 
but is also increasingly recognised. As enterprises grow, become 
listed or expand internationally, the need for well-trained and 
well-rounded finance professionals that understand finance, 
accounting, compliance and risk is increasingly important. CFOs 
should be able to delegate routine operations while leading 
teams with integrity and playing a key role in the strategic 
development of their enterprises. 

In general, there are broad expectations of effective CFOs. 
Boards of directors, CEOs and stakeholders expect CFOs to have 
a thorough knowledge of the accounting and financial positions 
of their companies, regulatory requirements and the relationships 
between local and global operations. CFOs may also be expected 
to educate other C-suite executives in financial understanding 
whilst continuing to drive value for their companies. Other skills 
are important too – strong communication and leadership skills 
are increasingly important for the modern CFO.

Whilst there is significant finance talent in China, depth of 
experience may be in short supply as a result of the relative 
youth of the market. Ambitious finance professionals, particularly 
in multinational enterprises, should seek a variety of skills and 
experiences, and look to gain an understanding of different parts 
of the business to develop the requisite skills. 

Key conclusions 
While views vary among the participants, a few key conclusions 
emerged:

1	 CFOs are valuable business partners to the board of directors, 
the chief executive, business heads and all other stakeholders. 

2	 CFOs in China need to build a greater awareness of their roles 
and the value they can bring to an organisation. 

3	 Finance skills alone does not guarantee that one makes a good 
CFO, but all CFOs should have basic accounting knowledge 
and a passion for numbers. 

4	 Effective communication between the CFO and their 
stakeholders is very important, especially in creating trust. 

5	U nderstanding regulation is important especially in China’s 
context where the regulatory structure is still developing.  

6	 In deciding whether to select an expatriate or local person 
for the CFO role for a multinational in China, the balance of 
local knowledge and the ability to develop effective working 
relationships with head office is a critical consideration. 

7	 CFOs should be effective corporate leaders; establishing and 
displaying appropriate ethical behaviours is important. 

8	 The CFO may have an advantage over other C-suite executives 
in aspiring to the CEO role, chiefly because their role provides 
the breadth and depth of experience across business 
operations due to the centrality and importance of the finance 
function in the business.   
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CFOs have to finely balance micro issues with the bigger picture. It can be a difficult balancing act, 
but one that is necessary for CFOs to take on critical leadership roles within large companies, work in 
partnership with the chief executive officer to guide an enterprise forward and act as useful advisors 
to the board of directors, whilst continuing to work with regulators and customers. 

The value of the modern CFO

This value is not unique to China. CFOs play a critical role in 
the broader fabric of the financial environment in all the major 
financial centres of the world – including New York, London, Hong 
Kong and increasingly Shanghai.  

Opening the Shanghai event, Alderman David Wooton, Lord 
Mayor of the City of London stated: 

“Accountancy professionals are key element of (London’s) 
competitive offer... (The) CFO will play a key role in the 
development of Shanghai as a financial centre and help 
support China’s continuing growth by providing the skills and 
the knowhow on which business can make decisions and take 
proper and responsible risks.”

Stakeholders noted that finance professionals and CFOs are 
key to sustainable business growth. London provides a sound 
example – a full third of board members of FTSE 100 companies 
on the London Stock Exchange are accountants, and 51% of the 
CEOs of of FTSE 100 companies have a financial background. 

It may be useful, when considering the value of the CFO, to 
examine a CEO perspective. 

“I think the CFO is one of my key people. Normally I look upon 
two people. One is whoever generates income for the company. 
He or she is very important. I have to make sure they are happy 
and motivated and making money. My CFO is more important in 
helping me make sure everything is right. The CFO is the one who 
knows everything about the company. The one who generates 
business may not be aware of costs. The CFO, knows about 
revenue or cost or internal control. If I have a question, I ask 
the CFO.”

Hei-Ming Cheng, director and chief executive, KaiLongRei 
Investment.

While the CFO is an increasingly valued member of corporate 
teams across China, there are still areas where the CFO may be 
seen as a block to corporate growth.

“While the CFO and CEO should have a close relationship, even a 
partnership, it is not uncommon in China for CEO to place little 
value on the CFO role, even bypassing the CFO to get data or 
undertake acquisitions.”

Gao Yunfeng, President, Han’s Group

In enterprises with complex capital structure and diversified 
shareholding the CFO has a lot of influence and power, but in 
enterprises controlled by a family or SOEs with a single boss, 
the CFO may face a challenge to move beyond the simplest 
accounting tasks. Whilst this reality is slowly changing, presently it 
creates one more challenge for a CFO: training the CEO. 

“You must find chances to increase his or her financial 
knowledge. Once he or she understands you, they will include 
you in their team and (you) become their most important person.”

Gao Yunfeng, President, Han’s Group

What is expected of the CFO? 
The CFO is expected to deeply understand the business. from 
regulatory knowledge, understanding and being the gate keeper 
of financial data as well as advisors to business heads. The role 
is increasingly recognised in China as enterprises grow and 
processes become more complex.

A CFO’s job is to transmit the numbers to the board and key 
executives but they are supposed to be more than that. 

“(They have to) focus on the profitability, focus on the financial 
health of the entire company. ‘Why’ and ‘how much’ are always 
the two missing questions… We are in business to make money, 
and how do you measure money? Numbers. The most important 
job for the CFO is to communicate the numbers to everybody. 
That is very important.”

Johnny Lau, CFO, Spring Group

This requires a specific set of skills, one that goes beyond 
accounting to broader finance and law. Not all accountants are 
equipped to be CFOs. In practice, not all CFOs are accountants 
too though accounting credentials help. Ultimately having strong 
accounting skills and core finance understanding is integral to the 
CFO role. 

CFO is the link between the business and an often complicated 
regulatory environment. This is particularly true in the evolving 
China market where laws are almost always in constant evolution, 
regulations not always clear and companies may have to 
successfully navigate grey areas. An effective CFO would, in this 
case, be the navigator. 

One panellist in Beijing, described himself as a bridge. 

“My key role is as a bridge. My bosses in America or Thailand 
will not have the same level of understanding of the China 
environment as they are not local.” 

James Pan, finance director for Greater China, Minor Food 
Group

Cheng Hei-Ming, director and chief executive at KaiLongRei 
Investment in Hong Kong, says CFOs should look after the 
figures but that is only the first part of their job. A truly effective 
CFO should also be a partner to the CEO and other business 
heads. They should be open minded and be willing to find ways 
to solve problems. 
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“CFOs often say, ‘you cannot do this, you cannot do that’. But a 
CEO’s job is to make decisions.”

Cheng Hei-Ming, director and chief executive at KaiLongRei 
Investment

At the most fundamental level, the CFO needs to be familiar 
with the basics of credits and debits. Indisputably, an accounting 
qualification provides a CFO the strongest foundation to ensure 
effective execution of their primary role. An accounting degree or 
qualification is not however, by itself, a prerequisite to reaching 
the CFO position, but a passion for numbers and appreciation of 
accounting is.

A survey conducted a few years ago by the magazine CFO World 
found most CFOs in China do not take the time to update their 
capacity to take on a more strategic role. 

“You cannot learn from the accounting subject on how to 
do strategic management and investor communication. If your 
knowledge is outdated, it is very difficult to become a value-
adding CFO.” 

Tian Maoyong, publisher and editor-in-chief, CFO World.

“If you just try to pass an examination and remember some 
knowledge, some formulas, that is not enough. Qualifications 
are important but how you get the qualification is more 
important. Implement what you learnt in practice, that is the 
rule.”

James Pan, finance director for Greater China, Minor Food 
Group

During the Shenzhen discussion, a general consensus was 
reached among the panellists and delegates that a strong 
accounting qualification, and the continuous professional updates 
that it demands, help finance professionals expand their breadth 
of knowledge and prepare them for more senior roles.  

Until recently CFOs were perceived more as chief accountants 
than as professionals who would guide the financial strategy of 
the organisation – even today there are many enterprises that 
do not see the CFO in this broader role – Gao Yunfeng, group 
chairman of the Han’s Group, a manufacturer and distributor of 
laser cutters and welders told that the first CFO of the group had 
been with the company for 10 years and was mostly responsible 
for ensuring the accuracy of the financials, but his role changed 
after the company went public in 2004.  

“We needed someone with good communication (skills) to 
report our internal data and operating costs to outside 
stakeholders.”

Gao Yunfeng, President, Han’s Group

Gao, an alumnus of the China Europe International Business 
School, went on to explain that he has high expectations of the 
CFO, whom he expects can ‘review the past, manage the present 
and plan for the future.’ 

CFO should add value to a company.  

The value of the modern CFO

“A CFO’s ultimate goal is to maximise benefits for shareholders 
and increase the market value of a company.”

Joanson Jiang, CFO, Yulong Computer Telecommunication 
Scientific (Shenzhen) Co., Ltd

A successful CFO should possess immense knowledge of the job 
and lateral thinking. Knowing how to develop a work structure 
and lead a team are other essential skills. The primary role of 
CFO is to effectively implement a company’s strategy and the 
decisions of the board as well as to protect shareholders’ value. 
A CFO also has to ensure sound cash flow and plan ahead for 
the development of the enterprise. As a CFO himself, Jiang 
has adopted a strategic role that focuses on raising funds and 
building investor relations. He spends almost half of his time 
in meetings with market makers, investors and regulators. This 
requires travel to the US, UK and Singapore. About a third of his 
time is spent on managing capital, meeting with banks, credit 
rating agencies and overseas funds. Only about 20% of his time is 
spent on financial management.  

Jiang says CFOs should have a different approach to working with 
different kinds of CEOs. Chinese CEOs who built up their firms 
through own strength expect their CFOs to be aligned to their 
vision. In public firms, where the CEO has comparatively ‘reined 
in’ power, the CEO and CFO tend to have more of a partnership 
relationship.

“They enjoy a closer realtionship and sometimes feel a 
stronger affinity to each other than to their family!”

Joanson Jiang, CFO, Yulong Computer Telecommunication 
Scientific (Shenzhen) Co., Ltd

Communication is key 
One important attribute of the modern finance professional is 
an ability to communicate effectively, to convey thoughts and 
opinions in a clear, concise and at the same time, tactful manner, to 
the CEO, the board and other internal and external stakeholders. It 
was the general observation by participants to various discussions 
that, while there are exceptions, finance professionals in China 
tend to be comparatively reserved, particularly in public or in 
meetings with superiors. However, noted participants, it is 
important for CFOs and other finance professionals to find ways 
to get their message and opinion across. 

“Communication is very important. You have to communicate 
with internal people, in particular your CEO, your chairman 
or your general manager, and let them understand why or 
how and where the weaknesses are and areas that they may 
have ignored.  You have to remind them that there are some 
risks associated with that. And then for strategy you need to 
understand the market, you need to understand the regulatory 
environment, talk to your friends, talk to your counterparts, 
talk to government people, try to see whether it is too much 
or whether you have any leeway. Particularly in China, this is an 
area you have to focus on.”

Johnny Lau, CFO, Spring Group
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Minor Food Group’s James Pan highlighted the differences in 
the approach between Asian professionals and their foreign 
counterparts. 

“Before joining Minor, I worked with a U.S. multinational where 
I participated in regular meetings chaired by an American. At 
the end of every meeting, this visiting executive would ask if 
there were any questions or concerns, only to be answered 
by silence. The silence would not be broken until after the 
meeting, when everyone would start bringing up issues they 
felt needed discussing. The American always wondered why the 
issues never came up during the meeting.” 

James Pan, finance director for Greater China, Minor Food 
Group

Mastering communication skills can be difficult, despite their 
seemingly simple nature. Effective communication comes into 
play not only when imparting information and advice to bosses 
who need to have a strong grasp of the business but also when 
eliciting information from those very bosses. Two issues come into 
play here. One is the nature of each individual. A second issue is 
corporate culture. 

Individual approaches vary wildly, even if there are some general 
perceptions that have large kernels of truth to them. US executives 
tend to be very forthright. Europeans also speak up but are 
generally more likely to take cultural nuance into consideration. 
Asian are more circumspect. For all, however, speaking up is more 
valuable than staying quiet on important issues. 

“Americans are generally very straightforward. They will 
argue with you at the meeting and after the meeting they can 
still joke with you. Europeans will challenge you but they talk 
in a more indirect way. The better model for China will be the 
European model. My biggest frustration when I’m meeting with 
my department head is if they have no questions. I like them to 
raise questions.”

Hei-Ming Cheng, director and chief executive, KaiLongRei 
Investment

The ability to communicate openly may depend on corporate 
culture as much as it depends on the individuals. An open 
corporate culture may encourage more staff to speak up, 
including younger professionals who would normally find it more 
natural to keep quiet. A top-down culture, one that relies on the 
top to make decisions that are implemented by the more rank 
and file, may not encourage such communication. Either way, 
CFOs have to find a way to overcome culture and communicate 
as necessary. As one stakeholder noted, CFOs speak for their 
regional management teams, in no small part because they are 
the only ones who fully understand the business. 

Another important aspect of good communication is putting 
it to use in effective leadership. A CFO is more than a finance 
professional. A CFO is a corporate leader. 

The value of the modern CFO

“A CFO should have the capacity or the capability to lead 
changes and also to lead people. We are in a very, very dynamic 
environment in China right now. We have so many challenges 
from the domestic market and also from the global market. 
If we don’t keep an open mindset, if we are very resistant to 
changes, we may not survive tomorrow. If we want to lead the 
changes we need people to buy into that, that is why we need 
people to make that happen.”

Li Xia, VP of Financial Services, Volvo Cars China

To some, the key to effective communication is trust building.

“The point of communication is to create an atmosphere 
of trust, whether internally or externally. So when we 
communicate with others, I always say to my team that we have 
our position but we can express that in a polite way. The purpose 
is not the communication itself. It is to create trust. Once you 
have trust, everything becomes easy.”

Annie Sun, CFO, EMC Computers (China)

Expatriate versus Local: Down to the individual 
There is a wealth of local talent in China. Unfortunately, the level 
of experience is questionable. The sheer youth of the market 
means there are few people with more than a few years of 
multinational experience or with a range of exposure to multiple 
settings. And that means that there are a limited number of 
local professionals that have reached the most senior levels at 
multinational corporations. But this is changing rapidly. 

When looking for a CFO, international companies need someone 
who can understand the local market but also move comfortably 
through the often-multicultural settings of their head offices. 
Sometimes, a profound appreciation of corporate culture built 
over years in a single company is of more value than local 
knowledge that can be outsourced or delegated. While it is true 
that CFOs should be able to navigate the local environment, 
they should also be able to communicate on-the-ground financial 
realities to regional or global head offices – which are less 
concerned with hurdles than with solutions. 

“Somebody who can relate to the local culture is very valuable 
but somebody who knows head office and has spent some time 
in China is also valuable.” 

Martijn Vankan, Finance Director, Shell China

Frequently, the availability of such talent is in short supply in 
China.  

“To find someone with 20 years of multinational experience 
and has seen and done a lot of things, that is hard to find. 
We currently have an expat CFO and his ability to comprehend 
the subtleties of the Chinese tax system is interesting. Our 
comptroller is Chinese and he usually finds a way to explain it 
but it is not intellectually obvious, always, how the Chinese tax 
regime works.

There is another hurdle that local CFOs often face, one that has 
more to do with culture than with capacity. There is a tendency 
to refrain from speaking the truth to more senior people and 
power is embodied in the CEO or the board of directors.”

Bob Lockwood, founder and CEO, Tiandi Energy.
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“Asian culture is to be humble, not to have confrontation 
or conflicts with others. When you grow up and take a very 
senior position in an organisation you might have the same 
psychological problem saying ‘no’ to your boss,”  

Li Xia, VP of Financial Services, Volvo Cars China

The latter is less of a problem among a younger generation of 
professionals now moving up the ranks of middle management 
but it remains a concern for directors – particularly foreign 
directors – and a barrier for local professionals. 

In broad terms, local executives tend to demand a lower 
compensation package compared to expatriates. Locals can 
better navigate cultural nuances and often the greyness of the 
local market, while expatriates are typically better at dealing with 
head office politics and speaking up when needed. China is in an 
interesting period, where challenges are significant, but the clash 
of cultures means locals are quickly absorbing the essence of 
other cultures.

Nurturing Talent 
Talent management is another critical element of a CFO’s role.

“CFOs should build a financial team to run the company to free 
themselves to do value-added work.” 

Joanson Jiang, CFO, Yulong Computer Telecommunication 
Scientific (Shenzhen) Co., Ltd.

This may require the CFO to hire highly experienced financial 
professionals from both China and overseas. At the end of the 
day, Jiang said, the CFO should not spend time on routine work 
but delegate authority to be able to focus on strategic planning. 

However, finding and nurturing finance talents can be as 
challenging in China as anywhere else, even if the challenges are 
different. Although there are plenty of talented people, only a 
small portion have a significant amount of experience working for 
large or multinational corporations and fewer still have the type 
of built-in, wide-angle lens that companies need their finance 
professionals to have. 

At the same time, there is still a penchant for constant job hopping 
that makes retaining top talent difficult. The idea of building a 
career with a single multinational takes a back seat when a 40% 
salary jump is on offer. As a result, companies like GE Healthcare in 
China put a lot of emphasis on nurturing their talent and keeping 
it, explained Roberto Mello, the company’s chief financial officer. 
While a young Chinese professional may have several jobs in the 
resume, it is not uncommon to find foreign professionals that 
spend their entire careers working for a single company. 

“The uniqueness of talent development is a challenge but is 
also, from my standpoint, the most interesting part of my job, 
through coaching and attracting and retaining in so many 
different ways to build the best team you can build.” 

Roberto Mello, CFO, GE Healthcare China

The value of the modern CFO

Much of the CFO role relies on individual integrity, noted 
participants at the various discussions and the approach to 
transparency and compliance that a specific CFO might take 
towards risk. 

The challenges of nurturing talent are different for foreign 
companies in China, for Chinese companies in China and for 
Chinese companies abroad. For that last group, the challenges 
are only now emerging. Chinese companies have different 
obstacles to moving people or finding staff abroad, even as 
hugely successful Chinese companies like Huawei, Haier, Geely, 
Lenovo, Li Ning and Johnny Lau’s Spring Airlines expand 
internationally. 

“From my experience in the last year, it will also be difficult 
to convince local people in that country to be recruited by a 
Chinese company. A Chinese company is starting a business in a 
different country and the host country may feel uneasy.”

Johnny Lau, CFO, Spring Group

The path to CEO 
Increasingly, the position of CFO is not viewed as the pinnacle 
to a career for a finance professional. There have been examples 
of CFOs making successful transitions to CEOs, but the general 
agreement is that such transitions are still infrequent in China. 
Certainly, the CFO is typically the immediate choice for an 
interim appointment, for the long term, however, the story is 
sometimes different. 

Participants thought that, with a few exceptions, CFOs are not 
naturally prepared to take over the CEO role. The CFO is typically 
focused on the details of finance and complying with laws and 
regulations. At the same time, while CFOs often have a more 
holistic understanding about a particular business than other 
C-suite executives apart from the CEO, they may not have an 
innate understanding of a how business is done. 

Bob Lockwood, CEO of Tiandi Energy says:

“I do a certain amount of executive coaching for other C-level 
executive and I had the opportunity a few years ago to coach 
a CFO who had become CEO of a Chinese firm. The outcome was 
not brilliant but it had nothing to do with not understanding 
the business. He understood the business more than anyone 
else. He knew where everything was. He knew where all the 
numbers were. He had the business absolutely cold. He even 
understood the market quite directly. The challenge for 
him was purely leadership, the ability to tell the other C-Level 
executives where the boundaries were and what they could and 
could not do and keep them all aligned in the same direction. 

In my experience a lot of finance people are problem solvers. 
They identify problems and they solve them but they are not goal 
directed. They don’t know how to take people and point them 
at a goal and marshal everyone to point in the same direction. 

Ultimately, this gentleman lasted a couple of years in that role 
and then was replaced. 

I think the CFO has a very credible shot in many businesses 
to become CEO. It is just a question of whether they have 
all the competencies that are not always necessary in the 
finance function.” 
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Some of the participants to the discussions thought that this is 
more difficult in some sectors than others. Generally, and with all 
other things being equal, it would be more difficult for the CFO 
of a business that produces and distributes complex electronics 
to direct that business than it would be for a CFO in a consumer 
retail business, for example.

“It really depends on the competency level of the CFO and for 
certain industries it requires you to know a lot about a certain 
product. If the product is very complex, it is probably very hard 
for the CFO to convert to CEO.” 

Annie Sun, CFO, EMC Computers (China) 

The picture of the ideal CFO that emerged from the discussions 
sets the bar high, particularly for finance professionals looking to 
shift into business leadership roles, to change the ‘F’ to an ‘E’. For 
these ambitious CFOs, the role is much more than just numbers.

Although often dependent on the individual, most stakeholders 
seemed to agree that CFOs are often more comfortable with 
‘backseat driving’. They are great advisors but lack the required 
comfort with risk to make the difficult decisions that lead to 
business growth. 

Even the most encyclopaedic knowledge of finance may not 
be enough. What CFOs need to succeed in the wider arena of 
business is experience in other areas. 

“It is definitely good for the individual, for anybody to move 
out of finance for a while. Whether they become the CEO or not 
or just go back into finance it is good experience to have.” 

Martijn Vankan, Finance Director, Shell China

One thing is certain, the CFO has an advantage in aspiring 
towards the CEO role because he or she may be the only person 
in a company or division with a thorough knowledge of all areas 
of the business. If a finance executive also has, or can develop, 
a wide-angle lens combined with visions for the business are a 
powerful combination.

“A CEO has to have good finance education. You may not need 
to do the numbers but you need to read numbers. The person in 
the backseat asks you to drive there, you know if you can drive 
there.

For a CFO to be a good CEO, the person has to be good at 
making decisions and be willing to take the responsibility of 
that decision. For a very mature business, it is very natural 
that the CFO can be CEO because a mature business is all about 
safety.”

Hei-Ming Cheng, director and chief executive, KaiLongRei 
Investment.

The value of the modern CFO
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The idea that China is a unique place with its own set of rules and norms comes up so frequently and 
in so many different contexts as to be cliché. Nevertheless, it may be truer for finance professionals 
than for others. The one constant in China’s recent history is change. Over the last three decades, 
the change has been towards a more market-driven economy with greater rules. This development is 
very much underway. 

China: A place like no other

“The growth is really what sets China apart from many other 
markets. In that sense the constraint factor for Shell at the 
moment in this growing environment is not resources, is not 
money, it is not business opportunity, it is people.” 

Martijn Vankan, Finance Director, Shell China

The right people are necessary ‘to unlock value, unlock growth’. 
These factors make attrition and retention.

The basics of the market make it unique. There is no such thing as 
a China market: a business that operates successfully in Shanghai 
may find it does not have the capacity to operate in Urumqi. An 
exporter of services out of Beijing – a city now experimenting 
with a new value added tax – may find its margins and systems 
fail to respond to the regulatory requirements in Kunming. As 
one CFO pointed out in Shanghai, a business process may be a 
simple matter of an application in one city but virtually impossible 
in another. In larger multinational enterprises, it is often the CFO 
that has to navigate the often-unclear regulatory landscape and 
explain its undefined constraints to a head office that is typically 
looking for clear answers.

A case in point is that of the official invoices, known locally as 
‘fapiao’. These are printed on special paper and have specific 
denominations. Enterprises cannot produce or print their own but 
have to buy each one from the regulators and account for each 
one. One CFO explained that the fapiao put a significant strain on 
his company’s global SAP integration project because the China 
operations were the only ones that could not print out invoices 
through the global system. 

Compliance can be challenging – although the requirements for 
compliance changes from country to country. Ensuring the right 
level of compliance requires the right processes, processes that 
are built by people from the ground up – complicated processes 
that rely on strong foundations. 

“It is about the basics. If you can get the basics right, you can do 
a lot. If you miss the basics, it sets you back greatly and you lose 
your credibility and your license to grow. You can’t go back to 
the head office and say you got something completely wrong 
and at the same time say ‘can I have another couple of million 
dollars to do some more exploration’. It is not going to go 
down well.”

Martijn Vankan, Finance Director, Shell China

There are still a lot of grey areas in China. Practices that were part 
of the normal course of business fall sometime contravene new 
rules, yet the new rules are not quite yet part of the mainstream. 
The shift towards greater transparency is obvious but not always 
easy, explains Johnny Lau, of Spring:

“When I told my friends that I was going to be the CFO of a 
private company in China, they asked me ‘Are you crazy? The 
challenge in China in particular is that we do not have very 
clear cut rules. Sometimes, in order to maximize your business 
opportunity you need to be get to the grey areas.

On the other hand, there are different applications in 
different parts of China in different industries and in different 
situations. So you can’t use the same rules or the same 
guidelines to do anything. You have to be very aggressive. 
Sometimes you talk to one city and they say, ‘oh, yeah, that is 
very easy, you just come in and file something’ and then you 
go get a drink. And in another city they say ‘no, you have to 
talk to this guy, that guy, write a thirty page report’ and that 
kind of thing. So you have to be very flexible and you have to 
understand how these things can be avoided.”
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China will continue to evolve and grow. Even today, as economic 
growth slows, it remains one of the fastest growing economies in the 
world. At the same time, Chinese enterprises will expand further and 
deeper into other markets while a growing number of multinationals 
will play an even greater role in the domestic economy. Finance 
professionals will play a key role in this evolution.

Participants in the discussions in Shanghai, Beijing and Shenzhen spoke with a sense of 
optimism about the future. Nobody suggested that opportunities for growth would die out 
or that the role of finance professionals is, in any way, becoming obsolete – in fact, quite the 
opposite. Not only is the future bright, it will also require professionals with the skills and 
motivation to drive, facilitate and power growth.

As speakers pointed out, finance professionals can aspire to be CFOs and CEOs. They have 
the potential and capacity to lead the largest corporations in the world, as long as they are 
willing to take steps beyond the confines of finance. To get there, they need to be more 
rounded, better trained and more cosmopolitan than ever before. Their horizons will have 
to stretch globally. Their leadership skills will have to transcend culture. 

For the best and the brightest finance professionals in China today, ambition is not limited 
by borders. Increasingly, these professionals can aspire to lead and to create change on an 
international scale. How far they reach, as participants pointed out, is entirely up to their 
willingness to learn, to adapt, to speak up, to understand, and to lead with integrity.  

The challenges ahead for finance professionals in China have never been more complex but 
never have the opportunities been greater. 

Conclusion
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